_ MIHICTEPCTBO OCBITU I HAVKHY YKPAIHU
HEP)KABHWM YHIBEPCUTET IHTEJIEKTY AJIbHMX TEXHOJIO! T I 3B’ SI3KY

HAKA3

ﬂ/ (7/ Z2lS M. Oneca Ne 01-08- /}/

[Ipo 3arBepmkeHHs TeM KBatidikariiuux pobir
Ta IPU3HAYECHHS KEPiBHUKIB

3m00yBadaM JIpyroro (MaricTepchbKoro) pisHs
BUIIO1 OCBiTH (akynsTeTy BCK

3 MeToW oprasizanii OCBiTHBOro mpouecy Ha (axkynsTeTi 6i3Hecy Ta
COLialbHUX KOMYHIKaIliii Ta pilleHb 3acigaHHs Kadeapu MEHEKMEHTY Ta
MapkeTHHTY (rpoTokosn Ne 11 Bix 27.06.2025 p.), kadenpu myGIriuHOro yrpapiiHHs
Ta HPpoBoi exoHOMikH (Iportoxon Ne 8 Bix 17.03.2025 p.), kadenpr sKypHaTiCTHKY,
CycminbHUX KoMyHikauii i IT-npasa (mporokosx Ne 10 Bix 15.05.2025 p.)

HAKA3VYIO:

1. 3arBepautu Temu KBanmidikaliiHuX poGIT Ta MPHU3HAYATH KEepPiBHUKIB
3100yBadaM 2-ro poOKy HaBYaHHs JeHHOI (OpMH 3400yTTS OCBITH, IPYroro
(MaricTepchbkoro) piBHS BHINOI OCBiTH, (aKyipreTy Oi3Hecy Ta CoLianbHUX
KOMyHiKallif, 3a cneuianpHicTio 073 MeHemKMEHT, 3a OCBITHEO-TIPOdECITHOIO
nporpamoro «MeHemxmenT», 3a cneuianbHicTio 051 ExoHOMIikd, 3a OCBITHBO-
npodeciiiHoro mporpamoro «EkoHOMiKa miampueMcTBay Ta 3a creldiansHicTio 054
Couiosnorisi, 3a OCBITHBO-TIpodeciiiHOO mporpamoro «Macosi  KOHyHIKaIii
U(PPOBOTO CYCILIBECTBAY, SIKi HABYAIOTHCS 38 KOIITH Qi3UIHUX a00 BPUIAIHUX 0Ci0
Ha 2025-2026 HaBYaNIbHUH piK:

3a cremiaiapHicTio 051 Exonomika:

Ne I11b I'pyna HaszBa kBasidikaniiinol KepiBuuk
3/ 3100yBaua poboTH MaricTpa
I | BHIIOI OCBITH
1. | Octpomenpkuit | EK- | Oninka epextuBHoCTi iHTepHeT-pexnamu | Llupa O.B..,

[1aBmo M2.01 |Ta HanpsMu 11 YIOOCKOHAJEHHS B | K.(.H., JOIL.,
B’s4yecnaBoBu 1pOBOMY CepelOBHUIIL B.O. 3aB.
% Kad.

Evaluating the effectiveness of online | myGaiunoro
advertising and areas for its improvement | ynpasiinus
in the digital environment Ta UUPpPOoBOL
C€KOHOMIKH




3a crierianbHicTiO 073 MEHEKMEHT:

Ne| TIIB 3m00yBaua | I'pyma Haspa kBaJjigikaniiinoi KepiBauk
3/ | BHIOY OCBITH poGoTu mMaricTpa
|
1. | MenexiH IBan MT- | Mapkerunrosuii Menemxment TOB | m.e.H., mpod.
KocTsauTrHOBHY M2.01 | «Muponisceka  nraxodabpuka» B | Kyxapceka H.O.
YMOBaXx BifiCBKOBOTO CTaHy
Marketing management of "Myronivska
Poultry Farm" LLC in the conditions of
martial law
2. | Mapkoswuy Irop MT- | Crpareriude yrpaBiiHHS Mi’)KHAPOJIHOIO | J.€.H., Tpod.
JIMuTpOBUY M2.01 | misutbHicTIO mignpuemcrsa TOB CraniciaBuk
«EJIMAPVH» B ymoBax riao6anbHOL O.B.
HEBU3HAYEHOCTI
Strategic management of international
activities of ELMARIN LLC in
conditions of global uncertainty
3. | benuit Onexcanap MT- | CtBopeHHst  iHHOBalifiHOi  Oi3Hec- | je.H., mpod.
OnexcanapoBuY M2.01 | MoJeni Ha OCHOBI IITYYHOIO iHTENEKTy | bi3maprounuii
st IT-crapramy MLT.
Formation an innovative business model
based on artificial intelligence for an IT
startup
4. | Bepreneubkuii MT- | YIOCKOHAJCHHS CHCTEMH YIIPaBIiHHSA | K €.H, JOIL.
Onekcanup M2.01 | Ta amanrtamii mepconanry TOB "OI | aman JI.B.
OJeKcaHpOBHY "OBPIN"
Improvement of the management
system and personnel adaptation of
LLC "FG "OBRIY"
3a crenianpHicTio 054 Couionoris:
No 1116 I'pyna Ha3Ba kBaaidixaniiinor KepiBuuk
3/m| 3mp00yBaua po6oTu maricTpa
BHIIO1 OCBITH
1. | Bapranos Cll- | BmumB comianbHHX Mepex Ha (GOopMyBaHHA | K.COIL.HAyK,
Aprem Iroposuu | M2.01 | momiTagHEX HOIJISAIB MOJIOL B YKpaiHi. JIOII.
STBenbKa
The influence of social networks on the | I'.B.
formation of political views of youth in
Ukraine.




€danos Jlanmno | CII- CouianbHi  Hacmigkd  TpymoBOi  Mirpaiii | J.ILH., JOIL
Onexcanapo- M2.01 | ykpainmis y €spomy: Tpancdopmaris | Kokopes
BHY CIMEMHUX Ta TeHIEPHHUX POJIEH . 0.B.
Social Consequences of Labor Migration of
Ukrainians to Europe: Transformation of
Family and Gender Roles.
Kama Cepriit CLI- [TudpoBa HepiBHICTH B  yKpaiHCHKOMY | K.COIl.HAYK,
BacunpoBuu M2.01 | cycminbcTBi: COLONOTIYHMI aHai3 JOCTYymNy | HOIL.
110 iH(popMaIiifHUX TEXHOJIOTIIH. STBenpka
I'.B.
Digital Inequality in Ukrainian Society: A
Sociological Analysis of Access ¢
Information Technologies.
Kynpyak Inns CLI- Posp penirii y BoeHHU# Yac: COIIOJOTIYHME | JI.ILH., JOIL
BikToposuy M2.01 | ananiz tpancdopmarii penirifinux npaxtek | Kokopes
Ta BipyBaHb. 0.B.
The role of religion in wartime: sociologica:
analysis of the transformation of religious
practices.
Mimasnos CL- lennmepni crepeotunu y npodeciiiHOMY | K.COLL.HAYK,
Onexcanzp M2.01 | cepemoBuImi: COLIONOriYHMN aHATI3 JOCBiZY | IOIL.
Onexcanpo- HKIHOK y STEM-C(I)ean. SITBenbKa
BHY . . I'.B.
Gender  Stereotypes in  Professional
Environments: A Sociological Analysis of the
Experiences of Women in STEM-Fields
[Tonos €Bren CLI- CoriaibHa  COJNJAPHICT 1 TPOMAASHCHKA | K.COIL.HAYK,
CepriitoBuy M2.01 | aKTHBHICTB y Yach BOEHHOTO KOH(IIKTY: | JOI.
JIOCBi/T yKpalHCHKOTO CYCIIUILCTBA. STBenpKa
I.B.
Social solidarity and civil activism in times of
military conflict: the experience of Ukrainian
society
[Tponanuyx CL- MoBrae muraHHA K (GaxKTop COLiambHCI | A.ILH., IOL.
Crrewiit M2.01 |imentuusocri B  VYkpaimi: perionansHi | Kokopes
IOpiitoBuu BIJIMIHHOCTI. O.B.
Movne questions are a factor in social identity
in Ukraine: regional differences
MireHko CILI- Exonoriyna CBiZIOMICTb yKpaiHmiy: | A.ILH., JOIL.
Onexciit M2.01 | comionoriunuii aHami3 niHHicHUX opieHTanid | Koxopes
CepriﬁOBHq MOHOﬂi. 0O.B.

Ecological consciousness of Ukrainians:
sociological analysis of value orientations of
youth




9. | Tyapos ®inin CL- Kynerypa ckacyBaHHs (cancel cultur¢) B | m.I.H., JOI.
AptypoBuy M2.01 | ykpaiHCBKOMY mezianpoctopi: | Kokopes
COLIIOJIOTiUHMI BUMIp HOBHX HOpM i Mopati. | O.B.

Culture of cancellation (cancel culture) in the
Ukrainian media  space:  sociological
dimension of new norms and morals

[TincraBa:1. Butsar 3 kadeapu MeHeIDKMEHTY Ta MapKeTHHTY (ripotokon Ne 11 Bif
27.06.2025 p.),

2. BuTsar xadenpu my6iiyHoro yrpasiiHHs Ta 1udpoBoi ekoHoMikK (Ne 8

Bix 17.03.2025 p.),

3. Burar kadenpu xKypHaTICTUKH, CYCTIITBHUX KoMyHikarii 1 IT-npasa
(mpoToxoa Ne 10 Bix 15.05.2025 p.),

4, JloToBiIHA 3aITKCKa T.B.0. JekaHa (akyapTeTy Oi3HeCy ra COLiaIbHUX

KoMyHikarliii ["'anHM SITBEebKOI.

2. KoHTponp 3a BHKOHAHHSIM IbOI0 HaKa3y IIOKJIaCTH Ha T.B.0. J€KaHa
dbaxynapTeTy Oi3HeCy Ta COLiaTbHIX KoMyHiKkaliil ['anHy STBeLbKY.

Pekrop Onekcan,ip HASAPEHKO




